Is your retargeting strategy underperforming? Move beyond outdated rules with Al-optimized
retargeting. This guide details how to use predictive analytics and first-party data to re-engage high-
intent customers, adapt to a cookieless world, and significantly improve your Return on Ad Spend
(ROAS).

The Engagement Model is your blueprint for reliable project delivery: from in-depth needs analysis and
design sign-offs, through iterative development and rigorous testing, to a smooth launch and proactive
post-launch support. Embrace clear RACI roles, a consistent communication cadence, and continuous
improvement to drive quality, transparency, and happy clients.

Effective task management means more than checking off to-dos—it’s about aligning daily actions with
strategic goals. This blog breaks down how to manage urgent demands without losing sight of long-term
priorities. Learn frameworks, scheduling techniques, and Al tools that help you build a balanced,
focused, and more productive workflow.

Choosing between a CDP and a data warehouse is key to building a scalable customer data strategy.
This blog explores how composable CDPs, real-time personalization, and business intelligence work
together to drive data-driven marketing, seamless marketing activation, and a future-proof customer
data architecture that aligns with enterprise growth goals.

Well-crafted marketing automation campaigns empower B2B marketing operations by automating lead
management, integrating data, and embedding privacy compliance workflows. By auditing processes,
streamlining workflows, and leveraging data-driven insights, teams accelerate campaign cycles and
maintain regulatory trust. Continuous measurement and expert support sustain growth, ensuring
campaigns evolve with business needs regulations.
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Discover how value-driven B2B marketing operations leverage data-driven decisions to boost marketing
ROI and align teams with corporate goals. By integrating streamlined processes, robust analytics, and
seamless technology, organizations foster intrinsic motivation and continuous improvement—turning
insights into action for measurable growth in modern, competitive B2B environments with efficiency
and scale.

Unlock the full potential of your Eloqua canvases with our session on improving flexibility through cloud
apps! Discover new ways to simplify your marketing tasks, from easily copying data between custom
objects to keeping change history for updated fields. Learn how to track program entries and exits, and
include sales reps in your customer email campaigns. Don’t miss this chance to boost your marketing
efforts and achieve better results.

Marketing ops adoption transforms isolated marketing activities into unified engines driving corporate
goals. When organizations achieve comprehensive marketing operations alignment, they create
multiplier effects that amplify every business function, helping executives reach c-suite goals through
data-driven decision making and cross-functional collaboration.

A/B testing transforms B2B marketing operations from guesswork into data-driven strategy. By
systematically comparing email subject lines, landing pages, and CTAs, teams unlock measurable
improvements in conversion rates and lead quality. Smart experimentation reduces waste, streamlines
processes, and creates a direct link between marketing activities and corporate success.

Transform your marketing data into a powerful tool C-suite executives will love. Learn to build a
Marketing Ops Dashboard that clearly demonstrates marketing’s direct impact on corporate goals.
Discover how strategic marketing operations alignment proves tangible ROI and elevates your team’s
value to top leadership.
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Every marketer wants clear ROI and measurable impact, but flawed data often undermines these goals.
Data hygiene is the critical foundation ensuring your marketing metrics are truly reliable. Without clean
data, efforts to refine your MOPS and align with corporate goals are built on shifting sand. It’s the key
to confident reporting and strategic growth.

When marketing operations struggle with unclear accountability, corporate goals suffer. The RACI
matrix marketing approach eliminates operational friction by creating clear role definitions through a
marketing accountability framework. This strategic tool ensures every marketing initiative contributes
to organizational success rather than getting lost in internal confusion and overlapping responsibilities.
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