No “magic button” to guarantee form completion exists. However, Oracle Eloqua users have a
powerful form design editor at their disposal to make the whole process easier to complete.

Personalized marketing materials still work wonders, but how can your company collect enough data for
personalization without violating privacy laws? What’s the balance between respecting user privacy and
effectively using data? Let’s explore these questions further.

Eloqua users already know how extensive its capabilities truly are. But what if it could do even more?
That’s possible when you pair Eloqua with another tool from Oracle: Oracle Unity CDP. Today, we're
looking at a few important advantages this pair-up offers.

Explore some practical approaches to incorporating Al in Marketing with our special guest David
Gutelius from Motiva Al

Email marketing still ranks among the most effective forms of marketing. But part of that success
comes from a specific aspect of email marketing: personalization. And for marketers to take full
advantage of this, they can turn to dynamic content.

Marketing is a marathon. With technology, laws, and customer preferences constantly evolving, anyone
who can’t stay ahead of the curve gets left behind. Marketing automation tools like Eloqua and Marketo
significantly boost these efforts. However, as any marketer knows, having the right tools is only the first
step.
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Integrating different marketing platforms requires careful attention to your data. Poor data
management can cause an integration to fail and make your job much more difficult. Today, we’ll be
looking at a few reasons why integrations fail, and what you can do to avoid them.

Al in marketing comes with inherent risks still being uncovered. Companies that choose to take
advantage of Al need to understand the impact it can truly have, both now and as the technology
continues to evolve. One excellent way to start is an Al audit.

Boost your Eloqua skills through real-world examples. Explore how marketing can empower sales to
influence the customer journey and leverage dynamic content to drive personalization.

Sales and marketing play different roles in the customer journey. But they truly shine when both can
work together. How might this work in your organization? Let’s explore the best approach: nurturing
while selling.

There is, unfortunately, no “silver bullet” that makes a marketing campaign a massive success every
time. However, there are a few steps you can take to give yourself a better chance. For Eloqua users,
one of the most essential steps is to create a marketing campaign checklist to follow during
development.

Integrations enable sales and marketing systems to work together seamlessly. And most of the time,
they do just that. But nothing is static. This is why regularly auditing your software integrations is so
important.
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