Any marketer knows the impact personalized email marketing can have on revenue generation.
Customers appreciate marketing materials designed specifically around them and their interests. One
way this personalized content is made possible is through a critical part of email marketing: dynamic
content creation.

Identical mass marketing emails simply don’t work anymore. Customers want materials that are
relevant to them and their interests. Your marketing automation system depends on a robust
segmentation strategy to do its best work.
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