What can the marketing industry expect next year? When we submitted this question to various thought
leaders, we received an overwhelming response—enough to make this one of our favorites.

In a surprising move, Google recently announced its decision to delay the elimination of third-party
cookies in its Chrome browser. This represents a significant pivot from its previous stance. This shift
has created a buzz in the marketing world, where anticipation of a cookie-less future has driven many
recent strategies.
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https://Athoughtmarketing.com/articles/tag/privacy-first-marketing-2/



