Humans love to collect things. But in the corporate world, the most prevalent kind of collecting—data
hoarding—is far from innocent and can leave your company vulnerable to data breaches, fines, or
worse.

Generally speaking, marketing and legal have differing priorities when data privacy is involved. How
can marketing and legal learn to understand each other and work together effectively?

One of the best ways for marketers to stay informed is by monitoring key privacy metrics that highlight
the impact of regulations on your work.

Marketing and privacy are functionally two sides of the same coin. Unfortunately, these complementary
roles can feel like they’re in conflict. Is it possible for these two departments to work together?

Seamless data privacy integration with Oracle Eloqua using 4Comply.
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