Oracle Eloqua tips and tricks and best practices. This month’s topics ranged from attribution to
streamlining repetitive processes, unusual open rates due to spam and link checkers, and data privacy.

Eloqua custom objects allow you to store important data points to use in more precise segmentation and
customer targeting. In this guide, we’ll explore what custom objects are, why they are crucial, and how
you can maximize their potential to drive your marketing efforts.

When Cetera Financial Group needed help getting their marketing automation platform migration
project back on track, they turned to the team at 4Thought Marketing.

When customers show signs of disengagement, offering them the option to control the type and
frequency of content provides the best chance of retaining their interest in the long run. One possible
option is adding a snooze feature to your email preference center. Here’s how we helped one of our
clients do just that.

Incorporating artificial intelligence into marketing automation may help reshape how businesses
interact with customers, optimize campaigns, and drive revenue growth. Today, we're looking at several
key areas Al might impact the most.

Learn how to take your QA testing to the next level, and nerd out on the details building a snooze
program with all the essentials. Office Hours.

Inaccurate or outdated data can lead to ineffective campaigns, poor customer experiences, and wasted
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resources. Real-time data validation offers a solution to these challenges. Today, we’'re exploring the
concept of real-time data validation, its benefits, and practical implementation strategies in Eloqua.

In Eloqua, custom objects are excellent ways to store additional information about a contact. But
sometimes, an integration, upload, or process adds COs without connecting them to Eloqua contact
records. Here’s how the CO to Contact Mapper Cloud App can help.

SORBS’ sudden closure with no real explanation has ignited more than a few conversations. On a more
practical level for email marketers, it’s a good reminder to monitor and improve your email
deliverability.

No “magic button” to guarantee form completion exists. However, Oracle Eloqua users have a
powerful form design editor at their disposal to make the whole process easier to complete.

Personalized marketing materials still work wonders, but how can your company collect enough data for
personalization without violating privacy laws? What’s the balance between respecting user privacy and
effectively using data? Let’s explore these questions further.

Eloqua users already know how extensive its capabilities truly are. But what if it could do even more?
That’s possible when you pair Eloqua with another tool from Oracle: Oracle Unity CDP. Today, we're
looking at a few important advantages this pair-up offers.
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