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Discover how to build a Marketo nurture program that keeps improving — covering multi-dimensional
scoring, score decay configuration, and Revenue Cycle Analytics validation for sustained pipeline
growth.

Your marketing automation strategy — not your platform — determines your results. Learn why most
B2B teams underperform and what to do differently.

Discover how Marketo’s AI-powered Image to Template feature instantly transforms any design into
editable email templates, removing coding delays with the Marketo image to email template capability
that empowers marketing teams.

Duplicate leads disrupt campaigns and distort reporting. This guide to resolving lead duplicate issues in
Dynamics 365 and Salesforce Marketo integration explores causes, risks, and strategies for clean data
management.

This Eloqua to Marketo glossary translates terms, explains equivalents, and outlines a 90 minute
onboarding plan so Eloqua users ship Marketo campaigns confidently without consent, scoring, or
segmentation missteps.

Replatform with confidence. This guide walks through an Eloqua to Marketo migration—planning, data
mapping, pilot, cutover, and stabilization—plus best practices to preserve consent, deliverability, and
reporting while your team adopts Marketo Engage.
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Build expansion-ready growth with a multi-product PLG score and PLG scoring model merging cross-
product usage, collaboration, integrations, .

Marketing ops is evolving beyond automation. Discover how autonomy, powered by AI and decision
agility, helps teams self-optimize, adapt instantly, and gain a lasting competitive edge.

The Marketo archiver app eliminates Marketo’s 24-month retention cap by automatically extracting
specified campaign data and staging it in Amazon S3. This ensures uninterrupted access to multi-year
insights, simplifies compliance, and integrates seamlessly with your BI platform—empowering teams to
analyze decades of historic marketing performance without any manual CSV exports.

In 2025, B2B marketers need more than basic automations—they need scalable, data-driven processes
in Marketo. This guide reveals ten actionable strategies—from dynamic segmentation and data hygiene
to AI-driven insights and compliance automation—to streamline operations, enhance personalization,
and drive measurable impact. Implement these tactics to elevate your marketing in the year.

The Marketo email editor has revolutionized email marketing by integrating powerful generative AI
marketing capabilities. This combination allows marketers to create personalized, engaging content at
scale while reducing production time. Discover how this technology transforms workflows, maintains
brand consistency, and delivers measurable improvements in campaign performance metrics.

Tired of marketing automation feeling… automated? Discover the secret weapon: data enrichment. Go
beyond basic data, adding layers of insight to truly understand your audience. Fuel hyper-personalized
campaigns, skyrocket lead quality, and craft experiences that resonate. Learn how to make your
marketing automation human, effective, and undeniably smart.


