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Any business that depends on processing customer information (meaning every business) should to be
able to prove that the law allows them to do so. Is your company in the clear? If privacy officials asked if
you had a legal basis for processing data collected from your customers, could you provide evidence
that you did?

Chatbot privacy compliance helps marketers safeguard trust by embedding consent, rights fulfillment,
and security into AI conversations while staying ahead of evolving global privacy laws and customer
expectations.

A trust center improves brand credibility by centralizing compliance, privacy, and security details,
giving customers confidence while supporting transparency, data governance, and customer trust.

Whether a company is setting up a baseline privacy program or needs to update an existing one, it’s
easy to feel inundated by the sheer number of laws that need to be addressed. It’s a phenomenon so
common that it even has a nickname: “privacy fatigue”.

Generally speaking, marketing and legal have differing priorities when data privacy is involved. How
can marketing and legal learn to understand each other and work together effectively?

Marketing and privacy are functionally two sides of the same coin. Unfortunately, these complementary
roles can feel like they’re in conflict. Is it possible for these two departments to work together?


